


Naming in English is
a blessing and a curse.

Being both an official and unofficial
language around the world makes it:

Easier to create English names that
resonate with people around the world.

Harder to find ones that are available
to trademark.

And British people have their own unique
taste for names. 



One-word English
names are the holy grail.

The world’s richest tech companies have 
made them into a status symbol (Alphabet, 
Meta, Block). A one-word name suggests that 
a company has enough money to buy one or 
the originality to find one. 



The UK’s traditional names can be difficult to 
type or remember and many brands want to 
evolve them into something easier and more 
modern. But some brands go too far and need 
to backtrack - like the infamous ‘abrdn’. 

Modernisation

Simplification.
Or confusion?



Brands that got it right



Brands that back-tracked



There are some styles 
of name that sound 
cheap in the UK. 
This can work well if you’re trying to
position yourself as affordable, like Nasty Gal. 
Some of these names sound cheap because
they’re from a point in time - so we’d be
cautious of ending names with ‘.ai’.



The UK loves clever, 
original names with 
personality - and a story.



Here’s one of 
our favourites. 

And who says all brand names 
need to be short and punchy?



Want more insights on
naming around the world? 
Visit www.wearenaming.com

Thanks!
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