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Italian is often considered one of

the most musical languages in the
world.

Here’s some reasons why:

’.}} Over 70% of Italian words end in a
vowel, creating a natural rhythm and
flow.

% Neurological studies suggest that the
melodic nature of Italian may engage
brain areas associated with sound
and melody more actively than more
consonant-heavy languages.
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E; Italian poetry and literature have
long emphasized musicality and
meter - Dante, Petrarch, and other
classic authors wrote in ways that
emphasized rhythm and sound.

Due to opera’s global popularity
and its Italian roots, many people
assoclate the Italian language with
beauty, drama, and elegance -
further reinforcing the idea of it
being “musical.”

)
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Over time, Italian brand
names have reflected shifts
in culture, design, and
global influence.

Let’s explore how naming
in Italy evolved.
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Legacy & Craftsmanship

(Late 1800s-1940s)

Brands were born from personal reputation
and artisan roots.

Naming = Surnames
A name was a signature of quality
and regional pride.

Ay The name comes from the founder’s family surname,
Bal'llla"B reflecting a long-standing Italian tradition of quality
pasta and food production.

Named after its founder, Enzo Ferrari, this iconic
brand is synonymous with high-performance cars,
precision engineering, and [talian luxury.

Founded by Guccio Gucci, the name evokes luxury,
heritage, and high-end fashion, emphasizing
craftsmanship and timeless elegance.
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Elegance & Economic Boom
(1950s-1970s)

Italy’s post-war boom brought beauty and
lifestyle to the forefront.

Naming = Prestige
Names became elegant, reflecting design
and aspiration.

The name means "wasp" in Italian, referencing the
scooter's shape and buzzing sound, symbolizing

freedom and Italian design.

The name is a fusion of the words "Brion" (a family
BRIONVEG:Gda name) and "Vega" (a star), evoking innovation in design
and technology.

@ Named after its founder, Valentino Garavani, the brand
represents elegance, high fashion, and iconic red-carpet

VALENTINO style.
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Global Vibes & English Influence

(1980s-2000s)

Brands embraced English, acronyms, and
invented words to reach global markets

Naming = Cool factor
The aim: international style, Italian soul.

The name is a playful, catchy combination of sounds,
representing the brand’s dynamic, global online fashion

marketplace.

A blend of "finance" and "economy," reflecting the
F | N ECO company’s focus on innovative financial services and

modern banking solutions

The brand’s name combines the nicknames “Liu”

LIU 'JO and “Jo,” used by Marco and a former girlfriend.

The name reflects a story of love and passion,
shaping the brand’s feminine spirit.
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Irony, Identity & Social Media

(2010s-Today)

Brands now choose bold, ironic, or playful
names that express identity and stand out online

Naming = Personality
Names are now bold, ironic, playful
and made for sharing.

"God Can’t Destroy Streetwear" is a bold, playful,
and irreverent ltalian streetwear label.

TOILETPAPER Toiletpaper is a magazine and creative studio founded
SHOP! and run by Maurizio Cattelan and Pierpaolo Ferrari.

& 4Ut A social pizzeria run by autistic young people: a name
|=ZL that blends pizza and autism—inclusive and powerful.

NUTRIAMO L'INCLUSIONE
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[taly’s naming tradition tells a
deeper story - of family and cratft,
glamour and reinvention, heritage
and Innovation.

From surnames to slogans, the
evolution of Italian branding
mirrors the evolution of Italian
culture itself: rooted, yet always
ready to transform.
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... but if you want to
know the formula for
a great name in Italy...
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Clear cultural identity
Global accessibility
Emotional or aesthetic
Impact

A twist: irony, elegance,
or storytelling

WC,AI'C
naming,




But maybe this formula
isn't just for Italy

Great names may be local
- but they're never just local

What do you think?
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Want more insights on
naming around the world?
Visit www.wearenaming.com

Grazie! (Thank you!)
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